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Plan a Successful
Word-of-Mouth Campaign
I

t’s not as difficult as it sounds. And you can measure the results.
Andy Sernovitz explains in Word of Mouth Marketing: How
Smart Companies Get People Talking (Kaplan Publishing, $24.95)
that there are five Ts to a well-planned word-of-mouth campaign:
Talkers, Topics, Tools, Taking Part and Tracking.
To begin planning your
campaign, you need to determine who your core talkers
are—they can be your best or
newest customers, bloggers or
friends, but they have to have
enthusiasm for your products
and gallery. Give them a reason
to talk by offering a message
that’s easy to repeat. A special
sale, remarkable service or a
new product are all great seeds.
Your next task is to make it
easy for your talkers to transmit
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■ Want to revamp your mar-

keting plan and grow your
business? Pick up Palo Alto Software’s Marketing Plan
Pro. The latest release is powered by the vision of
marketing and digital technology coach John Jantsch’s
Duct Tape Marketing
book, and has audio
segments with explanations and examples
at each step of the
way. This software is
designed to be flexible—you can create
an action plan in as
little as 30 minutes,
then go back again
and again to add
details or change
your course. It helps you define your ideal customer,
develop your message, create standout marketing
materials, launch and refine an online presence and
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the message. An easy-toforward e-mail, blog post
or coupon are all great
tools to help spread your
message. Next, you have
to join the conversation.
Reply to e-mails, comment
on blog posts, take phone
calls—be available. If you
don’t join the conversation, it will die out.
Finally, take the time to
track the campaign’s success. Online
chatter is easy to search and compile, but a
conversation from friend to friend may require a piece
of physical evidence, like a coupon.
The winter months are a perfect time to pick up this book
and try the marketing tactic. Log on to www.wordofmouth
book.com to learn more. —Claire Patterson Blome

measure your ROI. Download the software instantly at
www.paloalto.com for $179.95, or order it by mail to
receive a complimentary copy of the book.

■ If your computer
has ever crashed,
you know the
time (and agony) it
takes to reinstall your files.
Avoid the headache with Back in a
Flash, a smart USB stick the size of a flash
drive that can reboot a crashed computer and have
you working on your files again immediately. Better
yet, there’s no installation. Plug it into your computer,
and with one click, the program will back up your files
daily. If your computer does crash, it has a built-in
operating system that’s compatible with Microsoft
Office suite, so you can create documents, spreadsheets and presentations. Drives can store 3.5-63.5
GB and range in price from $19.95-$199.95. Learn
more at www.backinaflash.com. —C.P.B.

